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Assessment Task for Unit: Researching the business market
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TASK

You are required to carry out appropriate market research to identify markets segments, trends, competitors and gaps in the market.

You then need to use the information to explain how you can make optimum use of the opportunities identified and match your own products/services to these and or niche markets.


NOTE:
You should plan to spend approximately 15 hours researching your workplace context, preparing for and writing or presenting the outcomes of this assignment for assessment.  The 'nominal' word count for this assignment is 1200 words: the suggested range is between 1000 and 2000 words.

Check your assignment carefully prior to submission using the assessment criteria.



	Please use the headings shown below when writing up your Assignment
	Assessment Criteria

	Conducting market research to match own product(s)/service(s) to opportunities, gaps and/or niche markets 

	
· Conduct market research to identify market segments, trends, competitors and gaps in the market (36 marks)
· Explain how you can make optimum use of opportunities using the information obtained from market research (28 marks)
· Match own product(s)/service(s) to identified opportunities/gaps and or niche markets (36 marks)


	By submitting I confirm that this assessment is my own work
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