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Assignment Task for Unit: Understand Marketing and Selling for the Enterprise
	Centre Number:
	Centre Name:

	Learner Registration No:
	Learner Name:

	TASK
You are required to describe sufficient and correct principal features of product, price, promotion and place to describe the marketing mix. You should then provide an account of a range of market segmentation practices that explains how market segmentation could impact on the market share. This should then be followed by you setting marketing objectives that are linked to the enterprise’s wider business objectives

You are then required to identify relevant sales techniques for the enterprise and set two or more sales objectives for the enterprise
You are required to explain how monitoring marketing and sales will work over a range of marketing and sales activities. You should then evaluate marketing and sales against set objectives to provide appropriate conclusions or recommendations

NOTE:
You should plan to spend approximately 21 hours researching you workplace context, preparing for and writing or presenting the outcomes of this assignment for assessment.  The ‘nominal’ word count for this assignment is 1500 words:  the suggested range is between 1000 and 2000 words. 
Check your assignment carefully prior to submission using the assessment criteria


	Please use the headings shown below when writing up your Assignment
	Assessment Criteria

	Understand how the marketing mix applies to the enterprise 
	· Describe how the marketing mix can affect the level of demand for enterprise service or product (16 marks)
· Explain how market segmentation  could impact on the market share (16  marks)
· Set marketing objectives for the enterprise (12 marks)


	Understand basic sales techniques for the enterprise
	· Identify relevant sales techniques for the enterprise (8 marks)
· Set sales objectives for the enterprise (12 marks)


	Understand how to monitor and evaluate marketing and sales objectives
	· Explain how to monitor marketing and sales (16 marks)
· Evaluate marketing and sales against set objectives (20 marks)


	By submitting I confirm that this assessment is my own work
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