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TASK
The purpose of this unit is to assist you in developing an understanding of how to market and sell a product or service.
The task requires you to :
Develop a questionnaire for gathering market information from the proposed enterprise’s customers and stakeholders. You then need to evaluate your findings from the questionnaire. You need to consider the need for your product and service, including potential size and structure of the market, and pricing in your sector. 

Get advice on different ways to promote the product or service in order to decide the best option to maximise sales/service in your chosen sector and decide on an approach you could take
Identify the costs of providing the product or service including a cost breakdown

Draw up an action plan for promoting and selling the product or service, ensuring that all laws and regulations are met

Describe the principle features of at least two methods of caring for the customer and ensuring effective after-sales service

Describe how to evaluate customer feedback for product or service improvements. You should include how you would gather that information and  how you would use it effectively


NOTE:
You should plan to spend approximately 11 hours researching your workplace context, preparing for and writing or presenting the outcomes of this assignment for assessment. The 'nominal' word count for this assignment is 1200 words: the suggested range is between 1000 and 2000 words.

Check your assignment carefully prior to submission using the assessment criteria.



	Please use the headings shown below when writing up your Assignment
	Assessment Criteria

	Understand the market, its customers and stakeholders
	
· Develop a  questionnaire to gather market information from the proposed enterprise’s customers and  stakeholders (16 marks)
· Evaluate  the results from the questionnaire in order to make decisions (16 marks)





	Understand how to promote and sell a product or service 

	
· Get advice on different ways of promoting a product or service to determine the best option(s) to maximise sales/service (8 marks)
· Identify the costs for providing the product or service (8 marks)  
· Draw up an action plan for promoting and selling a product or service ensuring that all laws and regulations are met (16 marks)


	Understand methods of customer care and after sales service
	
· Describe methods of caring for the customer and ensuring effective after-sales service (16 marks)
· Describe how to evaluate customer feedback for product  or  service improvements (20 marks)


	By submitting I confirm that this assessment is my own work
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