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STRUCTURED QUESTIONS – Enterprise awareness 

Learner name
Learner registration number
	Note: In order to achieve each Learning Outcome, learners must satisfy all of the related assessment criteria by obtaining a minimum score of 50% for each criterion.  
The ‘lines/box’ below a question is for guidance purposes only. Marks are not deducted for writing more. It is perfectly acceptable for all answers to be continued on additional forms provided they are attached to the assignment when making a submission. The availability of the form electronically allows learners to expand the ‘lines/box’ as required.




UNDERSTAND THE ENTERPRISE ENVIRONMENT

1. Identify and describe the type of organisation in which you work or are familiar with, its size and what it does      	(8 marks)
The organisation may be either industrial or commercial in the private, public or voluntary sector.
The size of organisation relates to the number of employees engaged.
	

















2. Outline the external influences (such as competitive and legal factors) on their chosen enterprise  (8 marks)











UNDERSTAND FINANCE AND ENTERPRISE

3. Explain why finance is important for enterprises    (8 marks)

















4. Identify the different sources of finance available to enterprises    (8 marks)

















5. Explain what is meant by cash flow and outline why it is important for the chosen enterprise to control its cash flow       (20 marks)



















UNDERSTAND RESOURCES WITHIN ENTERPRISE

6. Outline why resources are important to enterprises   (8 marks)



















7. Identify one physical resource and one human resource essential to the chosen enterprise  
 (12 marks)


















8. Outline why it is important for their chosen enterprise to manage the use of these resources effectively   (8 marks)













UNDERSTAND CUSTOMER FOCUS

9. Identify the main product/service of their chosen enterprise     (4 marks)

















10. State the main customer or market for this service/product     (4 marks)















11. Identify the main competitor in the market place     (4 marks)

















12. Describe how the organisation promotes its products and services    (8 marks)
	

























Learners must achieve at least 50% of marks available for each learning outcome. In some instances learning outcomes may be covered by more than one question.
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